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The purpose of this handout is to suggest a possible scenario of using UAHuntsville Library resources to begin research on your emerging technology topic. As you get more involved in the project you may find that you need access to additional materials. If so, please contact the Reference Desk at 256-824-6529 or click on the “Ask a Librarian” link from our Website at http://lib.uah.edu for further assistance with any of these resources or with any questions. 
Step One

Gather Background Info about Your Technology
Among the many resources available online that could help you explore your technology, there are two library databases that can help in providing introductory material and define concepts about your technology area: netLibrary (Ebooks from EBSCO) and the Gale Virtual Reference Library (GVRL). netLibrary is a collection of over 70,000 academic e-books. The GVRL is a collection of hundreds of online reference books. Using these resources can help lay the foundation for your research project.  The Wiley and Science Direct databases will help you find technical information about your technology.
Step Two
Research your market(s) by Gathering Market Research Reports
The library licenses a number of market research databases.  The reports in these databases, which normally retail for $3,000-$10,000 each, are free for our students.

· MarketResearch.com Academic   

Collection of market research reports covering a wide range of industries and products. Contains market research reports on topics such as consumer goods, demographics, healthcare and pharmaceuticals. Publishers include Kalorama, Packaged Facts and SBI.

· Faulkners Advisory for IT 

High-tech and communications market reports — good source for new and emerging technologies and product specific reports.
  
Frost and Sullivan 

Provides full text comprehensive research reports and concise market insight on emerging high-technology and industrial markets in 50 countries. A typical research report includes market overview, drivers, restraints, forecasts and trends, competitive analysis, etc. 
Be sure to click on "Member Login" first before getting started. ON CAMPUS ACCESS ONLY.
*Proquest: Business: Locate trends, forecasts and more.
As you search in these databases and comb through the abstracts and TOCs, take note of additional keywords and phrases that describe your technology and words that describes new leads into specific markets. As you read you can also begin to get a feel of what the market is like for this technology, such as the market size and growth potential, and what industries tie into this market.
Step Three
Build on That Research by Finding Articles and Books
Market research reports you found in Step Two could be 1 to 10 years old. But info found in ABI-Inform can be very recent, up to the day, in fact. So take the thoughts, concepts, words and phrases you learned from the reports gathered above and plug them into to magazine/newspaper databases such as ABI-Inform to see what is currently being written about your technology. ABI-Inform provides full-text access back for 30-40 years to such sources as the Wall Street Journal, USA Today, Forbes, Fortune, BusinessWeek, and other leading business publications. Identifying articles there will help you begin to build a current picture of what is going on in the market. 
It will also do something else: help you to identify companies that are playing in this market, and the industries they are involved in. This will be important in Step Four.

Other databases you can use here is ProQuest NewsStand, EBSCO’s Business Source Premier, Lexis Nexis, all available from the library website.
Step Four
Build on research in Step 3 by Researching Companies and Industries
Once you have identified companies and industries that are connected to your market, determine the industry trends and climate by using these databases:

ReferenceUSA Company Database: this database has every business in the US. Use it to identify major players in an industry, company contacts, and competitors.
Datamonitor Company & Industry Reports: this database has a nice PDF file on most publicly traded and large private companies. In these files is a very thorough snapshot of the company, including major products produced. Datamonitor also provides nice industry reports, complete with colorful charts and graphs.

FirstResearch: offers a guide to over 600 industry segments. These in-depth summaries are carefully organized and easily customizable, so current information about your target markets’ challenges, opportunities, critical industry statistics, issues and changes is always on hand. Also includes call prep-sheets and state profiles.

Faulkner Information Services: continually tracks the events and trends that are shaping and redefining the computer and communications marketplace. Helps users understand the implications surrounding the frequent shifts and breakthroughs in the rapidly-converging world of computing, data networking, and telecommunications.
Stand & Poor’s NetAdvantage: this database offers great reports PDF reports, but they are broad in scope.

Step Five
Now Identify Market Share and Customer Demographics
Once you have identified your companies and the products they produce, you can then begin to research which products have the greatest market share and what kind of people buy those products. The Demographics USA series provides data by ZIP and County. 
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